D&AD Competition - Ecologische Fiesten D s

Reimagining the identity of a local bike hire scheme in Amsterdam.
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St Luke’s - Daily Mail: Puzzles D S

Working through promotional mediums using layout, typography and
image manipulation. E I

i
Mail Puzzles = yourultimate destnation
far thrilling entertainment. There are over
44 pames to keep you puzzing including
‘Word Whesl, Mimi Sudoku and Master
Quiz. Maw levels are releasad evary day
and with L1000 daily cash prizes to ke
wian, you'll be in puzzhe heaven.

Get puzzling today at
mymail.co.uk/puzzles mail Puzzles

els lar
#=h prizes Up
in for a treat!




St Luke’s - Ocado: Brand Toolkit D s
Delivering two 90 page toolkits to match their brand guidelines.
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St Luke’s - YOU Magazine: It's in you
Producing a social media post to promote their campaign.
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St Luke’s - Edit & Retouching

Editing over 30+ images to be used in display.
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Snack Media - F1 Social Media Posts

Delivering promotional material for Max Verstappen and Sergio
Perez in their title winning championships.

GIVEMESPORT

| p—




Snack Media - Social Media Posts

Delivering promotional material for Snack’s biggest clients WWE
and world cup tornament posts.

GIVEMESPORT

GIVEMESPORT

LEWIS HAMILTON

POLE POSITION

ENGLAND VS ARGENTINA

SEMI FINAL | 13 DECEMBER




Snack Media - Social Media Posts D

Delivering promotional material for Snack’s partners
FootballFanCast and exclusive interviews with top F1 racers.

@ RRWAE . [

Eden
HAZARD

C HEIES =
UNDER ANTONIO CONTE

But ultimately, going with a
manufacturer gives you
more potential to be at the top."

@) FOOTBALEANOAST _PERRE GASLY




Snack Media - World Cup Match Preview Post D

Delivering promotional material for the matches for the
upcoming 2022 World Cup. E

21 NOV

- -
i
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ENG v IRAN

Khalifa Intarnational Stadium




Snack Media - GiveMeSport 2022 Qatar World Cup Hub D S

Producing high quality designs that were delivered for the
upcoming GiveMeSport World Cup site and E
Snapchat content.

GIVEMESPORT E\
l News Features Results

Stories

THEHOME FOR GREAT (= -}
SPORTS COVERAGE OF THE ? = A A\
2022 GATAR WORLD cuP :&r_w-m&-; Meinie Fisherman73 Koala

NEWS_ FEATURES, ANALYSIS AND MORE. m SUbscri ptio "
WORLD CUP HUB: oo
NEWS. FEATURES,
ANALYSIS AND MORE. o

CLICK HERE TO VISITNOW sl o] owoeel

Discover

GIVEMESPORT

World Cup Diaries:

England, Spain, Germany:
Qatar 2022’s eight
leading contenders
ranked by squad depth

| (© 23hoursago

WORLD CUP HUB:

NEWS_FEATURES. ANALYSIS AND MORE.

CLICKHERETO VISITNOW




Snack Media - 2022 FCA Awards

Delivering social and printed certificates for the
2022 FCA Awards ceremony.
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Snack Media - 2022 FCA Awards (Motion Graphics)

Delivering promotional/Invitational material for the upcoming
2022 FCA Award ceremony.





Snack Media - KSI Live Watchalong Event D s

Delivering promotional/Invitational material for the big
influencer KSI fight.

it LIVE WATCHALONG

You Tube LIVE WATCHALONG
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Snack Media - GiveMeSport Shop Merchandise D s
Creating GMS shop merchandise with posters, tees and

mugs as well as marketing material. E !
GIVEMESPORT
e

L SAIL T THE

LAST DANCE

el

THREE
GENERATIONS OF RUNNINGDOWN
BRAZILIANTALENT " (<

: 8
SHOPNOW X »  SHOPNOW

GIVEMESPCs)HR'I; |

THE KING OF
NORTHLONDON
MASTER OMEFOR m
CHRISTMAS

SHOPNOW



Snack Media - Marketing (Motion Graphics) b

Delivering social content to promote Snack Media’s
marketing strategy. E





Snack Media - Case Study Slides D s

Creating GMS shop merchandise with posters, tees and
mugs as well as marketing material promoting E
the World Cup.

RAF CASE STUDY INSIGHTS FROM Y OUR CAMPAIGN
WE RECENTLY TEAMED UP WITH THE ROYAL AIR FORCE TO HELP DRIVE
AWARENESS OF THEIR RECRUITMENT PROGRAMME WITH A 18-24 MALE — s —— -
AND FEMALE AUDIENCE. : . N
Zou DELIVERED d 4 ] it
) IMPRESSIONS 95% M DELIVERY : M CLICKS 59% CLICKS: 67% CLICKS:
2% F DELIVERY 0% F CLICKS HAD HIGHER NO CHILDREN IN
EDUCATION HOUSEHOLD

255 SURVEY
RESPONSES

INCREASE - o

USERS IN RAF's

41% | THOSE EITHER LIKELY OR VERY BRACKET SowaLRE po
LIKELY TO CONSIDER APPLYING
FOR THE RAF
00 0O0O0O0
00 00O0O0
THE " KEY LEARNINGS AND
p | TAKEAWAYS
 CAMPAIGN S ——
:,'* the male demo, a highe P A —
The RAF aimed to drive awareness across the female domo.
across a 16-24 audience of their
recruitment programme for both male
and females in the UK. g @ The campalgn drove an ncrccse n bt
For the duration of the 3-month campaign, RAF ran a e o M AR ) i (O RovAL
11071 across a selection of Snack’s network =
sites targetlngbom A asee : CII"I us::sepr;at;y y —-— ‘mﬁiw
AE Stud wasa]sodeployadpraandpost i
ign to analyse the effecti f the video I criee 10 clalivac, more » the
e smesa LU o coeen
RAF Recruitment programme. o to be helped) and the uplift survey to run
across a longer period pre and post.
00O0O0O0
g o 0 0 00 ﬁ



Sports design - Passion Project

100 Day Challenge - Creating graphics per day to

promote the variety of great teams and sports around
the globe.
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CHMWNS LEAGUE
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0
LOST

8 MAR | BAYERN V PSG
ROUND OF 16 | ALLIANZ ARENA

ARSENAL V WEST HAM UNITED
BOXING DAY | EMIRATES STADIUM




Sports design - Passion Project

100 Day Challenge - Creating graphics per day to

promote the variety of great teams and sports around
the globe.

4 ’

Enig,
i

LA LAKERS
OHIO, UNITED STATES - 84




Sports design - Passion Project

100 Day Challenge - Creating graphics per day to
promote the variety of great teams and sports around

the globe.
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Smart Soho - Chanel Brochure

Working with the senior designer using brand aesthetics to create
online/printed brochures for Chanel, this involved themed colour
adjustments, infographics and redesigned floor plans.

TWO ICONS
ONE ICONIC BUILDING

INVESTMENT SUMMARY

"When!l Sk

! Syvaroy lg ‘
with adegigne
equivalent
Of cours i

| Nadja S\varovﬁ'. S
! <

Chanel will
be responsible
for 23% of

the rent.




Carpet Care - Social Media Templates D s

Refreshing the client’s branding, creating ideas for social media
templates on Adobe Suite. E !

LR ]
252 | INCREDIBLE
ALL YEAR ROUND.
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Gymbar - Self-directed Project D s

Creating an identity for a healthy lifestyle brand that gym ethusiasts
will love. E '
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Vevo Studios - External Documents D s

Working within brand guidelines to create external documents for
Vevo Studios, this involved image and photography selection and E !
use of moving image.

LIFT 2022
submissions
are now open

Submissions will close on the date specified in

the email from your Vevo Rep. We will review

all submissions and select the successful Lift

candidate typicallying within 2 weeks of the

submission window closing. Please review the OtviaRodrigo
following pages before submitting.

Marketing Plan
3 i Styling is a key element of the DSCVR performance.  Global pre roll campaign activated on YouTube
We like to align the artist's styling with the chosen against similar arlists.
g light colours and can discuss this on the pre- e e

production call. We can provide a basic DSCVR
styling guide which gives some key pointers to
help create the best visual assets.

require a minimun

DSCVR

Q12021

Requirements

We reqire six hours for the performance,
photography and additional B-Roll campaign
assets, We can offer a morning or an afternoon slot.
Aphone call or meeting prior o the shoot date to
discuss all the elements of production and styling.
Instrumentals of track performed.

Full support on artist and label's socials/marketing
once the performance is live.

Global social media activation on all Vevo pages.
Paid social campaign.

Validations

There will be one round of approvals with 48 hours
to give notes.

i there is no correspondence within these timelines
it will be assumed that the content is approved.
Apublishing date and promo time line will be
agreed pre-shoot.




Vevo Studios - External Documents

ROUNDS

Concept

Vevo have launched ROUNDS, a new
format which captures innovative live
performances from the world of rap,
hip-hop and grime. These performances
will be shot by using a tumtable that rotates
the artist throughout the performance. As
the artist spins the camera will zoom in
and out with the camera moving smoothly
around the performer, creating an intense,
personal and unique performance.

ROUNDS is a single take performance
of two track with no edits. The artist can
choose to perform official tracks, or an
exclusive, unreleased tracks.

2 RouNDs

The Shoot

Each artist will record two live
performances at our Vevo studio in London.
Artists will be able to select from a variety
of backdrops lit with lights that have full
colour spectrum capal ies. The lighting
and colours used can be bespoke to any
album artwork or current aesthetic that
matches the artist.

The turntable will be placed in the centre of
the space and the spinning effect give the
impression of a 360 degree performance
space. The turntable can accommodate up
to two artists at the same time to allow for
features and duets.

Official Live
Performance

Vevo is synonymous with official: official music

videos and now; Official Live Performances. Through

Studio Performances, DSCVR and LIFT, Vevo has

created a great reputation for creatively charged live

sessions. Vevo's Official Live Performances seeks to

explore an artist’s latest release through bespoke live
erformance content that creates further connections
etween the artist and their music.

Music fans should know where to go to see the live
version of their favourite recorded track. Official Live
Performances give them this destination, and the
knowledge that they are watching the performance
their favourite artists want them to see.

Prvate & Confidental






